


From the founders of Home Theater magazine and the publishers
of Robb Report Home Entertainment comes Digital TV & Sound—the
only magazine on the market that focuses on TV.

Through the last decade, DVD and digital satellite TV have lured
consumers into retail stores to buy home entertainment systems.
But in 2006, it’s all about TV. Revolutionary TV technologies—
flat-screen plasma and LCD TVs, high-definition TV, widescreen
video projection systems—are capturing the imagination of today’s
consumers.They love the style, the convenience...and the stunning
high-definition pictures.That’s where Digital TV & Sound comes in.

Each issue of Digital TV & Sound provides product listings,
buying information, reviews and technology updates. Editorial 
centers on TVs, with a special focus on plasma and LCD TVs, and
coverage of related essentials such as plasma-compatible audio 
systems, DTV tuners, PVRs and advanced DVD players. Plus, Digital
TV & Sound is reader-friendly for general consumers, yet offers the
authoritative voice and technical accuracy that enthusiasts expect.



D I S T R I B U T I O N   S T R A T E G Y

DISTRIBUTION 70,000

n Newsstands and bookstores

n 1,000 A/V Dealers

n Trade Shows
CEDIA, CES, NAHB (National Association of Home Builders), PCBC (Pacific Builders Conference)
NEOCON—AIA (American Institute of Architects), Fort Lauderdale Boat Show, Miami Boat Show

THE TEAM

n William J. Curtis, CEO & President

n Mark Mendelsohn, Vice President & Publisher | 310.589.7727, markm@dtvmag.com

n Scott Wasser, Editor | 302.449.4179, scottw@dtvmag.com

n Brent Butterworth, Editorial Director | 310.589.7700, brentb@dtvmag.com

n Petra Wilde, National Advertising Director | 203.227.3500, petraw@dtvmag.com

n Michael Verity, Ad Director, Western US | 360.253.5748, michaelv@dtvmag.com

n Al Schlesinger, Retail Advertising Manager | 818.887.7783, als@hemagazine.com

n Cathy Vielhauer, Sales Assistant | 310.589.7744, cathyv@dtvmag.com



2 0 0 7  N A T I O N A L  R A T E S

1X 4X

FULL PAGE $9,800 $7,800

2/3 PAGE $8,134 $6,474

1/2 PAGE $6,272 $4,992

1/3 PAGE $4,508 $3,588

All rates are four color; all rates are gross



2007 NATIONAL ADVERTISING SCHEDULE

ISSUE AD CLOSE MATERIALS DUE DATE ON SALE

WINTER 2006 SEPT 19 06 SEPT 26 06 NOV 14 06

SPRING 2007 JAN 22 07 JAN 29 07 MAR 20 07

SUMMER 2007 MAY 1 07 MAY 8 07 JUN 26 07

FALL 2007 JUL 3 07 JUL 10 07 AUG 28 07

WINTER 2007 SEPT 18 07 SEPT 25 07 NOV 13 07



2007 ONLINE ADVERTIS ING RATES

The Digital TV & Sound website reaches 25,000 unique visitors
per month with a variety of content.Along with archived ver-
sions of print content, the site also includes additional informa-
tion not found in the print version of the magazine. Also on
www.dtvmag.com, readers find information on new products
and technologies, links to industry manufacturers and a special
tutorial section on home entertainment and home theater.
Special web/print packages are available upon request.

ADS 
Cost Per Thousand Impressions 1 mo 3 mo 6 mo 12 mo

Center Tile—250 x 250 $32 $30 $29 $25 

Banner—468 x 120 $30 $29 $27 $24 

Banner—468 x 60 $30 $29 $27 $24 

Text Ad—Google Format $30 $29 $27 $24 

RH Skyscraper—170 x 340 $27 $26 $24 $21 

RH Tile—170 x 170 $27 $26 $24 $21 

LH Skyscraper—170 x 340 $23 $22 $20 $18 

LH Tile—170 x 170 $23 $22 $20 $18 

Pop-Under—250 x 250 $40 $37 $35 $30 

ADVERTORIAL 
Per Month

Text Only $2,500 $2,000 $1,500 $1,000 

Text and Logo $3,000 $2,500 $2,000 $1,500 

Text and Image $4,000 $3,500 $3,000 $2,500 

E-MAIL NEWSLETTERS 
Available 4 times per year

Advertorial—100 Words $2,000 $1,500 $1,250 $1,000 

Advertorial—100 Words+Logo $2,250 $1,750 $2,000 $1,250 

Advertorial—100 Words+Logo+Image $2,500 $2,000 $1,750 $1,500 

Banner Ad—250 x 250 $2,500 $2,000 $1,750 $1,500 

Banner Ad—125 x 125 $1,250 $1,000 $750 $500 

E-BROCHURES $7,500 $6,000 $4,500 $3,000 

All rates net, prepaid
All positions are run-of-site unless noted
Additional Discounts available to print advertisers


